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NIKKEI AT A GLANCE

NIKKEI AT A GLANCE

Who Are We?

Japan’s Leading Economic

& Business Daily with 149 years history

News Bureaus

51 37
Japan Overseas

Reporters and Staffers

Paid Subscribers

1,020,000
The Nikkei Online Edition and (As of 2025)

Memberships

6.31 million
Including free registered members (As of July 2023)

Monthly Page View:

Approx.

210 million

Monthly number of devices used to view:

Approx.

41 million
Strong Reputation & Trusted Brand

1350 173
Japan Overseas

Circulation - Largest Business Daily in Japan

1,437,156 copies

The Nikkei Morning Edition (Average of July - Dec 2023)

The Nikkei Digital Newspaper Viewer:

301,000
(Weekly Active Users) 2



The Nikkei Newspaper – Reader Attributes  Characteristics

The Nikkei Newspaper – Reader Attributes & Characteristics

The Nikkei newspaper in Japan has high 
visibility   and   influence,   particularly 
among  corporate  decision-makers  like 
executives. It is an essential medium for 
companies to communicate information 
and branding in Japan.

In Japan, important company matters are 
often decided from the bottom up, so it is 
essential to communicate not just to top 
executives, but more broadly to business 
professionals within the company.
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The Nikkei Newspaper – Influence  Reach

The Nikkei Newspaper – Influence & Reach
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Influence on Corporate Decision-Makers (comparison among major domestic newspapers)

Influence on Corporate Decision-Makers (comparison among major domestic newspapers)
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Nikkei Online Edition is the most
popular medium for businesspersons in
Japan. Membership exceeds 6.31 million, 
encompassing 900,000 paid subscribers.

Business 

person:

approx.

80%

Managerial 

decision makers:

approx.

70%

Household 

income of JPY 

10m or more:

approx.

40%

About Nikkei Online Edition

About Nikkei Online Edition

*As of Jun. 2023

NIKKEI ONLINE

EDITION

PAID MEMBERS
900,000

NIKKEI ONLINE EDITION 
REGISTERED MEMBERS

6,310,000

ALL Nikkei ID
HOLDERS 11,000,000

Approximately 11 million people have a Nikkei ID. This includes paid members and non-paid
members of Nikkei Online Edition, as well as members of other media in the Nikkei group.
These members can be targeted using user-registered attributes like Job Title, Age, Place of
residence or their access and articles read. This data is assigned to each ID, enabling 
targeted delivery.

To ta l m o nt h l y a c c e s s e s by s e g m e nt

49,590,080

Man agemen t 
level

71,968,773

IT Dep loymen t SMEs
b usiness owners

23,181,034
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Characteristics of Nikkei online users in Business scene

Able to motivate and bring out 

the talents of co-workers towards 
a shared vision

65.2%

※ Non-users of Nikkei online 21.4

Management and
Corporate Planning

25.6%

Leads projects
both inside and outside

their department

48.2%

※ Non-users of Nikkei online 12.1

1,000+ employees

48.9%

※ Non-users of Nikkei online 27,1%.

Section managers,
senior managers and above

62.4%

※ Non-users of Nikkei online 28.3

Have input in new business

37.1%

※ Non-users of Nikkei online 11.0

Actively join netwokings

62.2%

within the company
speak up without hesitation

67.6%

Nikkei Online User Survey 2023

Nikkei online User Survey 2023

33.8% General Manager level

Regardless of your position

※ Non-users of Nikkei online 7.7

Managerial  position including Section Manager or higher

62.4%Executives or above
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Overview of All Online Edition Members

Overview of All Online Edition Members

9％Housewife

3％
Student

11％

Employee

68％

Management 
and Corporate 

Planning 

22％

Industry

Management

12％

Corporate Planning/

Marketing

10％

Sales

22％

Information 
Systems

6％

Manufacturing/ 
Materials

4％

Research &

Development

4％

Professional 
Service

8％

Other

35％

Kinki

15％

Chubu

11％
Kanto

53％

All Other

21％

Area

Companies with

1000 + Employees

43％

1〜99

32％

100〜999

25％

1,000〜9,999

26％

30〜50yrs

64 ％

0 〜 29ｙｒｓ

13％

30 〜 39ｙｒs

18％

40 〜 49ｙｒs

22％

50 〜 59ｙｒs

24％

60ｙｒs〜

24％

Age

Female

24％

Male

76％

Gender

Occupation Company Size Job Title
Unemployed

More than 10,000

17％

Managerial 

Class 

56％

Chair man or 
board member

17％
Other

44％

Section Manager

28％

General

Manager

11％

6,000,000 + 

JPY

55％
6,000,000 〜

9,999,999 JPY

31％

0 〜 5,999,999
JPY

47％

Annual Household Income

20,000,000 + JPY

4％

10,000,000 〜
19,999,999 JPY

20％

＜Female＞

Age（Gender）

0 〜 29ｙｒｓ
22%

30 〜 39ｙｒs
24%

40 〜 49ｙｒs
22%

50 〜 59ｙｒs
20%

60ｙｒs〜
12%

0 〜 29ｙｒ
10%

ｓ 30 〜 39ｙｒs
16%

40 〜 49ｙｒs
22%

50 〜 59ｙｒs
25%

Self-
employed

9％

The majority of subscribers are male, in their 30s to 50s, live in the major metropolitan areas, and 

earn over 6,000,000 JPY a year.

※ Total may not be 100% due to rounded figures.

※ As of Dec. 31, 2023 Revised Apr. 2, 2024
＜Male＞
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Overview of Paid Subscribers

Overview of Paid Subscribers

Employee

80％

※ Total may not be 100% due to rounded figures.
※ As of Dec. 31, 2023 Revised Apr. 2, 2024

Management 
and Corporate 

Planning 

25％

Industry

Management

14％

Corporate Planning/ 
Marketing

11％

Information
Systems

4％

Sales

30％
Manufacturing/

Materials

3％

Research &
Development

3％

Professional 
Service

7％

Other

28％

Kinki

13％

Chubu

8 ％
Kanto

58％

All Other

20％

Area

Companies with 
1000 + Employees

56％

1〜99

23％

100〜999

23％

1,000〜9,999

33％

More than 10,000

23％

30〜50yrs

69％

0 〜 29ｙｒｓ

12％

30 〜 39ｙｒs

19％

40 〜 49ｙｒs

24％

50 〜 59ｙｒs

26％

60ｙｒs〜

19％

Age

Female

18％

Male

82％

Gender

Company Size Job Title

Managerial 

Class 

64％

Chair man or

board member

18％

Other

36％

Section Manager

31％

General 
Manager

15％

6,000,000 +

JPY

72％

8％

10,000,000 〜

19,999,999 JPY

33％

6,000,000 〜
9,999,999 JPY

31％

0 〜 5,999,999 JPY

29％

Annual Household Income

20,000,000 + JPY

＜Female＞

Age（Gender）

0 〜 29ｙｒｓ
22%

30 〜 39ｙｒs
24%

40 〜 49ｙｒs
24%

50 〜 59ｙｒs
21%

60ｙｒs〜
9%

0 〜 29ｙｒ
10%

ｓ  30 〜 39ｙｒs
18%

40 〜 49ｙｒs
24%

50 〜 59ｙｒs
27%

60ｙｒs〜
21%＜Male＞

5％

Self-

employed

8％

Housewife

Student 1％

Occupation
Unemployed

6％

The majority of paid subscribers are males in their 30s to 50s living in the Greater Tokyo Metropolitan 

Area. Roughly 40% have a household income of 10,000,000 JPY or higher.
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User Device Access Trends by Scene

User Device Access Trends by Scene
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Nikkei Online Edition achieves more than 70% ad viewability, much higher than the Japanese and global average. It has low brand 

risk and the display time of ads is longer than average, as readers come to the site to read articles.

Viewability*1

*1 Percentage of total impressions where the ad frame was at least 50% viewable and was displayed for 1 second or more.

Global average average

Nikkei data from IAS survey, Jan. 2024

Global, Japan average from IAS MQR, H2 2022

（sec）

Revised Feb. 29, 2024

The Nikkei Online Edition has been certified by JICDAQ (Japan Joint Industry Committee 
for Digital Advertising Quality & Qualify) as a quality certification business in the two 

fields of "Brand Safety" and "Anti-IVT".

(Acquired on November 1, 2021; to be renewed on November 1, 2023)

About JICDAQ: https://www.jicdaq.or.jp/

73.6% 70.1%

53.5%

0.0%

50.0%

100.0%

71.9% 71.6%

49.1%

Reliability of Nikkei Online Edition

Reliability of Nikkei Online Edition
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Image survey from members of Nikkei Online Edition

Image survey from members of Nikkei Online Edition
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Contact:

Contact:

NIKKEI GROUP ASIA PTE LTD
60 Anson Road, #06-02, Singapore 079914

Yuriko WATANABE (Ms.) General Manager, Advertising
 HP: +65 9489 0331

Jovy Ng (Ms.) Regional Manager, Advertising
HP: +65 8163 6209

Representative In Vietnam

 Dr Harry Huong
CEO of Global Book Corporation 

M: +84 913 932 392
E: huong.nguyen@globalbookcorp.com
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